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Director’s Treatment.
XXX-XXX

FREE TO DO WHAT I WANT
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STORY.
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STORY.



8

The overall tone of the film is that of spontaneous adventure and rewarding 
freedom. 

In every scene, a sense of freedom and and fun should emanate from the lively 
characters and gorgeous setting. 

These days, audiences are very much aware of overly contrived narratives.  
In capturing spontaneous performance moments, the audience will be allowed to 
easily project themselves onto our characters.  

We should let the tone of freedom trickle down all the way to our filmset.  
Of course we will make sure that we will create the film we are planning to 
do. But let’s also be open for surprises and improvisations. This will just 
make our film feel freer.  

We want this piece to have a poetic tone, which perfectly portrays the 
vastness and adventure of travelling humans. 

TONE. The tonality of our film is actually affected by the way we think to 
portray our devices. I feel we must always know if the device is a natural 
part of our scene.  

If it is a natural part of the scene we are telling, then we will of course 
portray it. But let’s know what our human story is, before we think about 
how to portray our device.  

This way, we’ll really explore these character’s narratives, motivations 
and driving forces, in the little time we have with each of them.  

I think that the given mood film is a great starting point, and that it 
captures the film’s overall tonality well. We will work on crafting each 
individual scene and character to expand on our tonal approach. 

Here is a reference that illustrates my approach to the film’s visual look 
and feel: https://vimeo.com/95063107 

This is also a great way to see how scenes can be seamlessly intertwined 
simply by composition.

https://vimeo.com/95063107
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TONE.
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FATHER + SON.

CHARACTERS.

The Father character, Johan, is an energetic middle-aged man that lives for 
adventure. He is a professional mountaineer, familiar with the area.  

He’s had to fly in with a biology-related research team. 

When we first meet Johan, he’s leading the small research expedition up the 
French Alps (or any other mountain range). 

Although he’s an adventurous soul, he still makes ample time for his family. 
He’s broken away from the group to make a personal call to his son, Thomas.

His son is only a few years old, but it’s clear he has a strong relationship 
with his father. His performance strongly conveys that loves and misses his 
father. 

Some kids want to be astronauts when they grow up. Thomas is vehement about 
being a mountaineer just like his dad, which we’ll communicate through art 
direction in his environment and miniature Cub Scout wardrobe.
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CHARACTERS.
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We’ll open on the handsets of our characters. But we will see how they are all 
around the world. This first sequence will define our camera language.  

The feeling of this is a slice-of-life feeling, that is beautiful and 
cinematic, created by natural light and staged naturally in truthful 
surroundings.   

To get this aesthetic, I’ll use a fluidly moving camera. Dynamic, but not 
shaky. It adds a beautiful texture. 
If we do want to break up a scene with a handheld camera, it will be for the 
purpose to mix up the pacing, and add some extra energy to the scene. 

The technique of employing a floating camera to capture our scenes will also 
help connect one to one another.  

We want this film to feel like the audience is right there with us, on a 
seamless journey from one story to the other. 

CAMERA LANGUAGE. I want us to utilise the Ronin Rig for our fluid set-ups. 
Without becoming too camera nerdy, this is a device that is very easy to 
use anywhere and it will always give you a sensation that you floating.  

This is what it looks like and how it works: https://vimeo.com/106088664 

We’ll also ensure that there is always Vodafone’s brand colour of red in 
each frame. We will of course not just show a red colour to show it. 

We will work with lighting, clothing, production design, colour grading and 
even what is on our characters screens to get red implemented naturally 
into our film.  In some cases the red colour can even be the binding 
element from one scene to another.  

Wherever we are, the scene should convey a sense of optimism.  
Grading, lensing and lighting will all work together in creating a warm, 
cinematic and optimistic feel. 

On the following page, I’ve compiled some images that will give you a sense 
of our visual universe. 

https://vimeo.com/106088664
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CAMERA LANGUAGE.
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In our film, freedom is shown by only one thing.  
Freedom of space, freedom of movement and the freedom of quickly changing 
locations.  

Freedom is most often associated with traveling, and the differences between 
locations will help to convey that.  

Since we’re shooting in xxx and xxx, but portraying a variety of different 
locations, it’s important that we quickly and clearly communicate where we are 
without disorienting the viewer.  

Showing universally recognisable landmarks is an obvious solution to 
successfully showing where we are at any given point in the story.  

A way to do this in a subtle way is to always see the landmarks on a phones 
screen, while it is shared with others. 

LOCATIONS. That way we don’t have spend a ton of money on xxx and we also keep focus 
on what this film really is portraying.  

How we have freedom to capture and share these special experiences through 
our phone.   

We can also use geographical elements like weather, climate and the 
difference in timezones to distinguish between various countries. 

For instance, the kid that is being filmed during a bright sunny day at the 
beach could be the one end of a FaceTime call. On the other side it could 
be dark, wet and rainy where the grandparents are on the receiving end of 
the same FaceTime call. 

Overall I’m not worried at all that we will get this film to have the exact 
right feeling of taking place in many different places.  

I have looked at a couple of images that all clearly feel like they are in 
different part of the world. And really they all feel like we can find 
locations like this in the countries we are planning to film. 
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LOCATIONS.


