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Speaking without talking. 

A human universal story that portrays a couple that 
does sign language.   

Through their interactions we see how a kitchen is 
where they communicate, also miscommunicate, 
but find each other at the end. 
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I’m just hungry. 

When a young girl tries to get her busy father’s 
attention due to hunger, the kitchen becomes the 
fun environment that actually brings the two of  
them together.   

Synopses.
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Objective. 
The objective of  our two-films are to show us how 
the kitchen is the one room in our home where 
we can communicate without misunderstanding.  

A room that brings us together as families,  
and a room where every meal is a celebration.   
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We open on a little girl, who is standing in a living 
room, trying to get her fathers attention.  
He is sitting on the couch, speaking on the phone.  

We have a fast and fun sequence, where we see 
several ways the little girl is trying to get the 
fathers attention. She tries calling his phone, to 
overrule the call he is already on.  

She sits down next to him and flips through the 
channels, where she lands on a football match.  
When he turns off  the television, she crawls into 
his lap and tries to tickle him.  

But the father pushes her away, smiling apologetic 
to her. She looks at him in a sad way, gives up on 
her project.  

Then a little time has passed, and the father gets 
off  the phone. He suddenly hears some noises that 
are coming from the kitchen. 

He smells something, and quickly walks out there. 

7

When he enters he sees that the girl has decided to 
make herself  a feast.  

She has dressed herself  to look like a chef, by 
taking a white tea warmer onto her head. She is 
wearing an apron, and really looks like a little chef.   

“I was just hungry,” she tells the father. He smiles.  
And in the final scene of  the film, we see the father 
has also dressed up in homemade chefs clothes 
and is helping her.  

The mother walks in and sees them working on a 
great meal.  

She stands in the doorway and smiles at to them 
as we hear the V.O: 

“The kitchen is where we talk. Even if it’s without 
words.   
To all world-class chefs and the ones who want to 
become one: Stir up some happiness”.  

“I’m Just Hungry” 30-sec. 
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Character bios. 
A really important tool that I often use, when creating character driven 
stories are character bios. This is helpful in many ways.   

Our actors can work much more freely on set when they know their 
character well, and the environment we want to build around the actors 
will be much more real.  

So lets quickly run through the character bios for these for two films.  

We will of  course write character bios for the other films as well, before 
we go and shoot them.  
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“Speaking Without Talking” 
Lukas & Marie. 
Lukas is in his late 20’s, and is a junior photojournalist that has recently 
started working at a news publisher.  

Marie is in her mid 20’s and is a graphic designer that works from home. 

Lukas and Marie have been dating for 2 years now, and living together in 
Marie’s apartment for two months now. 

They met through friends who also speak sign language.  
Lukas is deaf, and Marie has a deaf  mother, and that is why she knows 
sign language.  

They’re still getting used to living together, and Marie is often annoyed by 
Lukas’s habits when she gets home from work.  

Lukas and Marie have really busy lives, but with the little time they spend 
together, they often end up convening at the dinner table.  

Things haven’t been great with their relationship, and they’ve had a 
series of  arguments about Lukas having to leave the city for a few weeks 
due to work. 

Marie is really trying her best to make time for Lukas, and their 
relationship, but he always seems to have more important priorities. 
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Feeling. 
Now that we have really gone into detail about the story that we 
are telling, it’s time to start planning what this will all feel and look 
like.  

These may be simple stories that we want to “look like reality”. 
But the fact is that things that needs to look like reality, often 
really is the hardest to plan.   

These films should feel like a scene out of  a longer narrative.  
Like a slice of  life.  
Like a fun thing that happened to you, that you retell to your 
friends, because it is memorable.  

We need to relate these films to our own everyday life, in order to 
be inspired by the message IKEA is sending to its viewers, and 
that is why these films must feel natural.  

In normal day life, we can very quickly go from feeling sad, to then 
feel happy. And it is exactly the same with these stories.  
And that is partly why they I believe they will work.  
Because they are like real life.  

I’ve found this scene that I feel describes the moment we are 
trying to capture in our film “SPEAKING WITHOUT TALKING”.  

PERFORMANCE REFERENCE – "SPEAKING WITHOUT TALKING" 

Here is a great reference as to how I want the opening of  our film  
“I’M JUST HUNGRY” to feel like.  

BEGINNING REFERENCE - “I’M JUST HUNGRY” 

And as a reference to how we want to solve the ending of  our film,  
“I’M JUST HUNGRY”. I feel this is a really good direction to go in.  

ENDING REFERENCE – "I'M JUST HUNGRY"  
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https://www.dropbox.com/s/8g4di7yp570yuxc/1.%20%27Talking%20Without%20Speaking%27%20Performance%20-%20Beginners.mp4?dl=0
https://www.dropbox.com/s/ey1anw1w0tvyec5/2.%20%27I%27m%20Just%20Hungry%27%20Start%20-%20Little%20Miss%20Sunshine.mp4?dl=0
https://www.dropbox.com/s/zd7tg9gjlj4ylh9/Blue%20Valentine_1.mp4?dl=0


18

Look.

Lukas & Marie
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Thank you. 
I want to thank you for asking for my thoughts on 
how to make these films come true.  

I really feel we have the opportunity to make 
some films here that speak to people and 
actually inspire them a bit to communicate more 
with each other.  

Actually our goal is that after watching our films, 
our audience turns off  their television, computer 
or tablet and goes straight to the kitchen to start 
working on a meal for themselves and their 
family. 

I look forward to pushing our stories even 
further, so that they perfectly convey our 
message: that we need to remember to 
communicate.  

Thank you,  

XXX-XXX. 
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